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US Travel Association Action

Leadership comes together ]

Enhanced effort to facilitate travel J

Talk to government
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Value of travel




Private Sector Reaction

* Open direct communication channels to industry Iin
other countries.

Visit USA Committee, International Advisory
Committee, Trade Show Delegates, Foreign

N Representation.
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Private Sector Reaction

« Connect to existing relationships to work together
world wide

’ 348 US Tourism Dirgctors Sumiil .
;w;fm;;fuﬁm&Aﬁﬁﬁﬂﬁ The 3 China-U.S.
US. TR

Oclober 22-23, 2009 . . .
Tourism Directors Summit

October 22-231d, 2009
Orlando, FL




Advocate-Policy Priorities

Domestic International

Meetings and Events Travel Promotion

Highway/FAA

Reauthorization Visa Improvements

Environment and

Sustainability Entry Enhancements



Advocate-Dual Track Campaigns
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Legislative Strategic
Advocacy Communications



Getting Your Message Out

f__ gbc {llasmmlton ;}JObf M

———
-—-&2—

Travel
elers Say :Ie re Borderlng on HOstHe .s_—:-m Entfy process Blggest

[ BV Michael Miligan
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VIsltors Decry U.S. Entry Process: Visa Rules,

other Mandates Remain Unpopular Abroad, | Suryey: visi
Travel-Industry Poll Finds ¥ ""8 the USA is a Hass]e

- By Ned King Jr. e i Jayne Clark
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U.S. is Most Unfriendly Country to
Visitors: Survey
By Bernd Debusmann
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THE WORLD'S NEWS LEADER

Visitors to US ‘Fear Border Checks More
Than Terrorism’
By Edward Luce
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Advocate International

Travel Promotion
Act

Visa Waiver
Expansion

Entry Reform
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Environmental
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Air Travel Reform
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International
Visa and Entry -
Visa Entry :

TPA

p
Continue Support Model :
VWP Expansion Ports Program Reintroduced
AU AU
C N C - .
Protect Current Expand Administration
VWP Countries Global Entry Support
AU ) AU
4 _ ) 3
Reduce Visa Launching Loaned Broad Industry
Wait Times Executive Program Action Needed
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Measuring the ROI to the economy

More
Customs
Officers

Expanded
Visa Walver
Program

+1.000 ifi
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Developed
New
Allies

Multiple
Congressional
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Model Ports Unified
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U.S. Travel Responds to Meetings and

Incentive Travel Criticism
(by Media-Congress)

MEETINGS

MEAN About | Contact
BUSINESS.

Value of Meetings Issues & Trends Take Action News & Resources

ABOUT MEETINGS MEAN BUSINESS
collection of spe
talking points. The
opportunity for people of
similar in to come

of American jobs that depend on busine:
Meetings Mean Busine: pports a robust travel
mploys millions of hardworking Americans in
s across the country

Want to lose one million
more jobs?

Just keep talking.

All Americans are angry at the recent revelations of bad judgment and

e doing to incre 4 Announcement: President Obama meets with
hn Baldoni, Lead ; t | \r!du”try leaders to discuss the importanc
tings and events to the U.!
Click here for photo | Click here for story

THE FACTS » TAKE ACTION » NEWS & RESOURCES

Meetings and Events:

1. Business travel creates 2.4 million
jobs. Meetings & events are directly
responsible for 1 million jobs in the
United States.

2. Nearly 200,000 travel-related jobs

were lost in 2008, with another

,000 predicted to be lost in 2009

US Labor and Commerce

Don't let dangerous political rhetoric

jeopardize the jobs of the one in eight

Americans employed by the travel

industry. You can make a difference by

1t today!

speaking

Travel industry says bailout rhetor
goes too far
March 18, 2009 | Boston Herald

Resorts Worried About Companies
Cutting Retreats
March 16, 2009 | CBS 4 Denver

excess by some corporate leaders - especially when the result is a taxpayer-
funded clean up.

However, targeting business meetings and events is the wrong answer.

With their political rhetoric and short-sighted legislation, Congress is
sending a message to TARP recipients and every other business that
Congress doesn’t want those meetings to happen. The results are
predictable. Thousands of companies - not just TARP recipients - are
cancelling their meetings out of fear.

(us
) »
Department). More

If th

For every meeting that is cancelled, jobs are lost - it's that simple ~
and it's happening all across the country. 1 out of every 8 jobs in this
country Is linked to travel and tourism - and those Americans will be
even angrier if they lose their job because of political rhetoric.

Recession saps budget critics'

The overwhelming majority of business meetings are not for senior
executives - they are for top salesmen, high performing employees and
valued customers and business partners. Business gets done and companies
grow because of these meetings and events.

We've released a code of conduct for companies using
taxpayer dollars. We encourage Congress and Treasury
to embrace these standards - and stop the rhetoric.
Visit our website for more details -
www.meetingsmeanbusiness.com.
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US Travel Association-CEO Roundtable Meeting with President Obama at the White House



Government response

« Recognition of the problem
* Willingness to work with industry
* Recognition of industry value




2009 U.S. Outbound: Overseas, Asia, and

January

February

March

April

May

June

July

August

Year to Date (YTD)

Overseas
(Air Traffic)

2,093,157
1,908,755
2,361,183
2,401,893
2,766,652
3,144,645
3,239,170
2,781,883
20,697,338

-7%
-8%
-12%
1%
-4%
-4%
4%
5%
-3%

Asia
(Air Traffic)
437,095
358,594
429,966
413,535
446,247
506,990
492,157
427,808
3,512,392

-12%
-11%
17%
4%
-10%
2%
2%
1%
7%

Oceania
(Air Traffic)

66,177
65,299
58,118
50,703
51,929
65,998
77,673
61,794
407,691

-10%

-18%

-12%
1%
-3%
7%
2%
6%
-4%




U. S. Government Efforts in Assisting
In the Recovery Through Travel and

« Use the Travel and Tourism team members of Commercial
Service in-market to boost tourism flows and investment

« Expand Statistical and Market studies for better
understanding of markets and for guiding marketing
activities, including forecasts and others such as:

— Survey of International Air Traveler data

— China 3-pronged study of trade, government and
consumers

— Japan consumer study
— Japan Travel Trade Barometer



U. S. Government Efforts in Assisting
In the Recovery Through Travel and

USG serves as the Lead Shepherd for the APEC Tourism
Working Group to ensure regional coordination of tourism
policy, and support in tourism development.

Opening of the U.S.-China market to include 21 provinces as of
November 6, 20009.

Awarded a Market Development Cooperator Grant to the
National Tour Association to establish an office in Shanghai for
educational and business development opportunities in
expanding the Chinese market ($281,225 plus NTA match of 2
tol for total of $967,456).

TPA (if passed) will strengthen partnership with private sector
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