
The U.S. Travel Association

…formerly      



Title Goes hereStrategies and Responses to the Global 

Economic Downturn.

The 3rd UNWTO/PATA Forum on Tourism Trends and Outlook 



US Travel Association Action  

Leadership comes together

Enhanced effort to facilitate travel

Talk to media

Talk to government

Value of travel



Private Sector Reaction 

• Open direct communication channels to industry in 

other countries.

Visit USA Committee, International Advisory 

Committee, Trade Show Delegates, Foreign 

Representation. 



Private Sector Reaction 

• Connect to existing relationships to work together 

world wide

The 3rd China-U.S. 

Tourism Directors Summit 

October 22-23rd, 2009

Orlando, FL 



Advocate-Policy Priorities

Domestic

Meetings and Events

Highway/FAA 
Reauthorization

Environment and 
Sustainability

International

Travel Promotion

Visa Improvements

Entry Enhancements



Advocate-Dual Track Campaigns

Legislative 

Advocacy
Strategic 

Communications



Getting Your Message Out



Advocate International 

Meetings Mean 

Business

Entry Reform

Air Travel Reform

Environmental 

Sustainability

Travel Promotion 

Act

Visa Waiver

Expansion



Visa and Entry

International

Visa 
Process

Entry
Experience

Continue 
VWP Expansion

Protect Current
VWP Countries

Reduce Visa 
Wait Times

Support Model 
Ports Program

Expand 
Global Entry

Launching Loaned
Executive Program

Promotion

TPA
Reintroduced

Administration
Support

Broad Industry
Action Needed



Measuring the ROI to the economy

Expanded

Visa Waiver

Program

Multiple

Congressional

Hearings

More 

Customs

Officers

Model Ports

Expanded

Developed

New

Allies

Travel 

Promotion Act 

Unified

Industry

+1,000

News

Stories

Amplified

Voice



U.S. Travel Responds to Meetings and 

Incentive Travel Criticism 
(by Media-Congress)

Domestic



US Travel Association-CEO Roundtable Meeting with President Obama at the White House



Government response

• Recognition of the problem

• Willingness to work with industry

• Recognition of industry value 



2009 U.S. Outbound: Overseas, Asia, and 

Oceania (Air Traffic)

Month
Overseas
(Air Traffic)

Change
Asia

(Air Traffic)
Change

Oceania
(Air Traffic)

Change

January 2,093,157 -7% 437,095 -12% 66,177 -10%

February 1,908,755 -8% 358,594 -11% 65,299 -18%

March 2,361,183 -12% 429,966 -17% 58,118 -12%

April 2,401,893 1% 413,535 -4% 50,703 1%

May 2,766,652 -4% 446,247 -10% 51,929 -3%

June 3,144,645 -4% 506,990 -2% 65,998 7%

July 3,239,170 4% 492,157 2% 77,673 2%

August 2,781,883 5% 427,808 -1% 61,794 6%

Year to Date (YTD) 20,697,338 -3% 3,512,392 -7% 407,691 -4%

.



U. S. Government Efforts in Assisting 

in the Recovery Through Travel and 

Tourism • Use the Travel and Tourism team members of Commercial 

Service in-market to boost tourism flows and investment

• Expand Statistical and Market studies for better 

understanding of markets and for guiding marketing 

activities, including forecasts and others such as: 

– Survey of International Air Traveler data

– China 3-pronged study of trade, government and 

consumers

– Japan consumer study

– Japan Travel Trade Barometer



U. S. Government Efforts in Assisting 

in the Recovery Through Travel and 

Tourism 
• USG serves as the Lead Shepherd for the APEC Tourism 

Working Group to ensure regional coordination of tourism 

policy, and support in tourism development.

• Opening of the U.S.-China market to include 21 provinces as of 

November 6, 2009.

• Awarded a Market Development Cooperator Grant to the 

National Tour Association to establish an office in Shanghai for 

educational and business development opportunities in 

expanding the Chinese market ($281,225 plus NTA match of 2 

to1 for total of $967,456).

• TPA (if passed) will strengthen partnership with private sector
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