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Global Tourism Economy under FC

The global economic turndown triggered by US sub-
prime crisis has quickly decelerated development of the
global tourism industry .

A

Consumer demand of the world's leading guest
destinations like US and Europe has declined, and the

global tourism downturn was evident. ,*%
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A

Regional tourism have been affected in varying degrees.
Countries and regions with inbound tourism as main

point have been stroke drasticly.
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With the world economic crisis expected to bottom out,
and H1N1 flu against the community's confidence

tending to be eased, international tourism is expected to

decline in slower pace.
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Peri odi cal Achi evement s
response to FC

A

Market demand: Inbound tourism market decreased.
the steady and rapid growth of overall tourism market
has not been changed due to the continued prosperity
of national tourism market.
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Industry: The industrial development as a whole is in a
pick-up state, and entrepreneurs have confidence in the
future.

A

Environment: With great attention of central and local
governments at all levels, tourism industry has entered

Into a golden period of development.  x* %
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Strong growing tendency of domestic tourism
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Inbound tourism gained another positive growth in
August since April this year.
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A
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11.7%

Population of outbound tourism increased by 11.7% in
August this year.
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A

The boom In tourism industry shows a comprehensive and

great rebound.

140
120
100
80
60
40
20

2008 4

2009

3

9.59

120.82

2008

2009

w
*
*

*

*
-

N

’_j
T

o B ik 5 B 52 Be

China Tourism Academy



Confidence index of tourism entrepreneurs
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Tremendous development potential and strong conjuction
and leading role of tourism has been paid unprecedented
attention. Development of tourism has become an

Important response to financial crisis.
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To promote tourism consumption and make tourism a
new economic growth point has become strategic

consideration of central government.
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Due to continued powerful promotion and guidance of
governments at all levels, the environment of tourism
development has been optimized. More than four fifths of
provincial regions have regarded tourism as a backbone
Industry.
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Tourism policy innovation in regions of China
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Future Consi derati on

1

To construct a medium and long term sustainable
development system of national tourism economy

A

Make efforts to solve structural imbalance between S&D,
especially to improve reception system targeted inbound

tourists. .
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Persist to develop civilians tourism and leisure as
national strategy and merge into economic and social
development system.

A

Adhere to cultivate tourism operators, promote business
Innovation, structure optimization and operation
performance.

A

A Continue to innovate tourism product and,8rganization
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Focus on domestic tourism to innovate and develop

Adjust development strategy of three markets

A

To guide and support domestic tourism with national
strategy.
cooperation of regional tourism
advancement of rural tourism
marketing of domestic tourism
Innovation on technology and
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Innovation on tourism administration

A

Guide and cultivate competitive operators to build a

developed tourism country.

A

Strengthen coordination between authori}ip;, Industrial
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A

A Regulation of industrial scale and structure, business
Innovation, human resources and service quality
upgrading.

A

A Deepening and extension of industry standards,
government procurement of travel and conference

services, industry convention, general cmllaw and

commercial systems. ** Lot
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4
Strengthen social function of tourism economy
Employment
Poverty
Environment
Culture

National image
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lope Is like a never-extinguished light

Let 6s unite t @&
continuous prosperity and =
development of global
tourism.
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A Email:
A Tel: 8610-85166169

100005
A N0.9A, Jianguomennei Avenue, Beijing,
China Tourism Academy, 100005
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