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• 金融危机影响下的全球旅游经济

Global Tourism Economy under FC

• 中国旅游业在应对金融危机过程中取得阶
段性成果
Periodical Achievements of Chinaôs Tourism 

in response to FC

• 中国旅游业未来发展思路

Future Consideration of Chinaôs Tourism



一、金融危机影响下的全球旅游经济
Global Tourism Economy under FC

Å美国次贷危机引发的全球性金融危机，迅速打压
了全球旅游业快速发展的步伐。

The global economic turndown triggered by US sub-

prime crisis has quickly decelerated development of the 

global tourism industry .

Å美国、欧洲等世界主要客源地的消费者需求迅速
下滑，全球旅游业发展衰退趋势明显。

Consumer demand of the world's leading guest 

destinations like US and Europe has declined, and the 

global tourism downturn was evident.



Å区域旅游受影响程度不一。以入境旅游市场为主
体的国家和地区受到剧烈冲击。
Regional tourism have been affected in varying degrees. 
Countries and regions with inbound tourism as main 

point have been stroke drasticly.

Å随着世界经济危机有望触底回升，甲型H1N1流感
对社会信心面的打击趋于缓和，国际旅游下降幅
度有望进一步收窄。
With the world economic crisis expected to bottom out, 
and H1N1 flu against the community's confidence 
tending to be eased, international tourism is expected to 
decline in slower pace.



二、中国旅游业取得阶段性成果
Periodical Achievements of Chinaôs Tourism in 

response to FC

Å市场需求：受国际金融危机的影响，中国入境旅

游市场进入下行区间。由于国民旅游市场的持续

繁荣，整体旅游市场平稳较快增长的基本面没有

改变。

Market demand: Inbound tourism market decreased.

the steady and rapid growth of overall tourism market

has not been changed due to the continued prosperity

of national tourism market.



Å产业基本面：产业发展整体处于回升状态，企业

家对未来有信心。

Industry: The industrial development as a whole is in a

pick-up state, and entrepreneurs have confidence in the

future.

Å发展环境：中央和地方各级政府重视，旅游业进

入黄金发展期。

Environment: With great attention of central and local 

governments at all levels, tourism industry has entered 

into a golden period of development.



国内旅游增长势头强劲
Strong growing tendency of domestic tourism

指标
2009年

第一季度

2009年

第二季度

2009年

第三季度

2009年

第四季度

其中：
十一

黄金周

国内旅游人
数（亿人次

）
5.6 4.4 4.5 2.28

同比增长（
%）

9.4 14.9 - 12.4

国内旅游收
入（亿元）

2834 2145 2400 1007

同比增长（
%）

12.9 7.7 - 10.6

2009年上半年国内旅游10亿人次，同比增长11.7%；国内旅
游收入4979亿元，同比增长10.6% 。



Å入境旅游人数自4月实现正增长之后，8月再次实
现正增长

Inbound tourism gained another positive growth in 

August since April this year.

2008年8月-2009年8月入境旅游人数增长率
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Å今年8月份，中国公民出境旅游人数增长11.7% 
Population of outbound tourism increased by 11.7% in 

August this year.

2008年8月-2009年8月出境旅游人数增长率
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Å旅游产业的景气处于全面、大幅回升状态。
The boom in tourism industry shows a comprehensive and 
great rebound. 
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2008年第4季度至2009年第3季度旅游企业家信心指数
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Å旅游业巨大的发展潜力和强大的关联带动作用受

到前所未有的重视，发展旅游业成为应对国际金

融危机的重要一翼。

Tremendous development potential and strong conjuction 

and leading role of tourism has been paid unprecedented 

attention. Development of tourism has become an 

important response to financial crisis. 



Å促进旅游消费，把旅游业发展成为国民经济新的

经济增长点已经成为中央政府的战略意图。

To promote tourism consumption and make tourism a 

new economic growth point has become strategic 

consideration of central government. 



Å由于各级政府持续有力的推动引导，旅游发展环
境得到不断优化。全国有4/5以上的省级行政区将
旅游业确定为支柱产业。

Due to continued powerful promotion and guidance of  

governments at all levels, the environment of tourism 

development has been optimized. More than four fifths of  

provincial regions have regarded tourism as a backbone 

industry.



省份 制度创新举措

云 南 扎实推进“二次创业”

海 南 继续建设国际旅游岛

河 南 实施“旅游立省战略”

沪苏浙等省 发放多种旅游消费券

渝、赣等省 深化省部旅游合作机制

粤、赣等省 推进国民旅游休闲试点

鲁、京等省市 启动本地人游本地

2009年上半年中国各地方旅游发展制度创新
Tourism policy innovation in regions of China



三、中国旅游业未来发展构想
Future Consideration of Chinaôs Tourism

1、构建国家旅游经济中长期可持续发展体系
To construct a medium and long term sustainable 

development system of national tourism economy

Å着力解决结构性供求失衡矛盾，特别是改善以入

境游客为主要目标市场的接待体系。
Make efforts to solve structural imbalance between S&D, 

especially to improve reception system targeted inbound 

tourists. 



Å必须坚定不移地把发展国民旅游休闲提升为国家战略，全

面参与经济社会发展体系。

Persist to develop civilians tourism and leisure as 

national strategy and merge into economic and social 

development system.

Å必须坚定不移地培育旅游市场主体，创新业态和商业模式

，优化产业结构，持续提升旅游产业的运行绩效。

Adhere to cultivate tourism operators, promote business 

innovation, structure optimization and operation 

performance.

Å必须坚定不移地创新旅游产品，面向新需求，依托科技、

教育与人才资源，着力解决旅游产品开发和组织创新。

ÅContinue to innovate tourism product and organization 

with science, technology and education.



2、以国内旅游为重心，创新旅游业发展思路

Focus on domestic tourism to innovate and develop

Å调整三大市场发展战略，进一步明确国内旅游在社会经济

中的地位。Adjust development strategy of three markets

Å从国家战略层面引导扶持国内旅游业发展。

To guide and support domestic tourism with national 

strategy.

区域旅游发展与合作 cooperation of regional tourism

乡村旅游升级 advancement of rural tourism

国内旅游营销 marketing of domestic tourism

行业科技和管理创新 innovation on technology and 

management

中小旅游企业发展 development of small enterprises



3、新形势下的旅游行政管理创新
Innovation on tourism administration 

Å以旅游强国为导向，引导和构建具有国际竞争力

和产业话语权的微观运营主体。

Guide and cultivate competitive operators to build a 

developed tourism country.

Å加强主管部门、行业协会、民间组织等多方利益

主体的协调。

Strengthen coordination between authorities, industrial 

associations and NGOs.



Å调控产业规模与结构、新兴业态和商业模式创新、人力资

源和服务质量提升等。

ÅRegulation of industrial scale and structure, business 

innovation, human resources and service quality 

upgrading.

Å行业标准的深化与延展；旅行与会议服务的政府采购；行

业惯例；通用的民法与商业体系。

ÅDeepening and extension of industry standards, 

government procurement of travel and conference 

services, industry convention, general civil law and 

commercial systems.



4、强化旅游经济运行的社会功能

Strengthen social function of tourism economy

Å就业 Employment

Å扶贫 Poverty

Å环境 Environment

Å文化 Culture

Å国家形象 National image



“希望就象一盏永不熄灭的明灯”

Hope is like a never-extinguished light

中外旅游各界联合起来，

共同推动全球旅游经济的

持续繁荣与发展！

Letôs unite to promote 
continuous prosperity and 
development of global 
tourism.



ÅEmail: daibin@cnta.gov.cn

ÅTel: 8610-85166169 

Åhttp://www.ctaweb.org

Å www.chr-online.com

Å北京市建国门内大街甲九号，中国旅游研
究院，100005

ÅNo.9A, Jianguomennei Avenue, Beijing,

China Tourism Academy, 100005
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