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Confidence in tourism sector
gradually picking up

Even with still a considerable way to go,
preliminary results for the year to August indicate
that the decline in international tourism may have
started to bottom out. International arrivals in the
two high season months of July and August
declined by an estimated 3% compared to the
same months last year, following decreases of 7%
in June, 11% in May and 10% in the first quarter.
Many destinations show a similar pattern of a
gradual pick-up, particularly in Asia, Europe and
the Middle East.
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UNWTO's Panel of Tourism Experts confirms
this relative improvement. The panel members
worldwide, regularly surveyed since 2003, ar
notably more confident now than four months
Their evaluation of the period N
16 points to 73 on the one for January-Ap
their prospects for the period September-
December where 24 points up to 92 compared with
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the prosp. in June for the period
May-August.

For the 8 months to August, international
tourism demand declined 7% compared to the
same period of last year. If the current trend is
sustained through the remainder of the year, full
year results are expected to be in line with the
projected decrease h\ between -6% and -4%.
(Continued on p.
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UNWTO Panel of Tourism Experts

Regaining confidence after two periods at a
historic low

The assessment of tourism prospects by UNWTO's Pancl
of Experts unarguably indicates a gradual improvement in
market conditions. In the May survey. a clear majority of
Pancl Members (62%) still considered prospects for the
then forthcoming fo August as
‘worse’ or 'much worss however.
when asked about their outlook for the period September-
December, the percentage of Panel Members with a
negative outlook has decreased from 62% to 42%, while
for 30% prospects are ‘equal’ and for 28% they are cven
better' or 'much better'. (Continued on page #)
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bjective: monitoring short-term
evolution of worldwide tourism

requency: full issue 3 times a
year (January, June, October)

Permanent elements

A Short term tourism data
A In focus
A
A

UNWTO Panel of Tourism
Experts

Economic data relevant for
tourism
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Demand picking up?

International Tourist Arrivals, World
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International tourism: between 2006 and 2007 levels

World, International Tourist Arriv
2006-2009* : monthly evolutio
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Asia and the Pacific: positive again

International Tourist Arrivals, Asia and the Pacific
2008 2009
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International tourism: reaching 2007 levels

Asia and the Pacific, International Tourist Art
2006-2009* : monthly evolution
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UNWTO Panel of Tourism Experts: regaining confidence

World
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International Tourism 2009 1 full year forecast

2008 Forecast 2009
World +2% 6% t04%
Europe +0.3% -8% t65%
Asia and the Pacific +1% -4% t01%
Americas +3% 6% t03%
Africa +4% 1% to 5%
Middle East +18% -10% t65%

N P WORLD TOURISM ORGANIZATION (&)
uNwTO oI’v « IOHBTO Committed’ m:j‘ m, Travel and the Millennium Development Goals R

Source: World Tourism Organization (UNWTO)



International Tourism 2010 forecast

2010 forecast: 1% to 3%
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Unemployment the real burden

Unemployment rate
Advanced economies (%)
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Source: International Monetary Fund
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Crisis: time for change, time of chances
Immediate needs andstructural underlying weaknesst

threats to address
Arapid response to

made visible
Asustainability issues

changing market conditiohkshergy dependence

Akeeping up capacity

Aclimate change adaptation and miti

Acompensating for failingicompetitiveness, human resources

source market

structure, occupancy

Akeeping industry afloat Aneed for regeneration, innovation, |

Amaintain employment
Asupport recovery
Aeliminate obstacles

Astep up promotion and
hardsell

development, diversification and ma
differentiation

Aincrease of effectiveness of market
Acooperation and coordination
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Our Disaster Recovery Plan
Goes Something Like This...

DILBERT

By Scott Adams
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UNWTO Tourism Resilience Committee (TF
Overview of activities 2009

Green
Economy
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UNWTO and Crisis Response

Resiliencé& Tourism Resilience Committee (TRC) > share maé
Intelligence and best practises (dedicated website: www.unw
A closer market monitoring:
A UNWTO World Tourism Barom&tem Updates

A Online market intelligence syslsVTO World Tourism Barometer
online) ongoing project

A Collaboration with stakeholders such as Amadeus, STR Global,
International and Booz & Company
Stimulus promote tourism inclusion in national / regional and
International stimulus packages and its potential contribution
creation and economic recovery (www.unwto.org/G20)

A database on national stimulus measures for the tourism sector (70 co
and a report on Tourism and Economic Stimulus

Green Econoniypromote the role and potential of tourism in t
transformation to new production and consumptiontpatterns
green economy

Roadmap for Recovery
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Survey to Members
Impact of the crisis and prospects

- Keep travelinigvalue for money

- International most affected-flank)

- Hardest hit: UK, USA, Japan, Russia
- Domestic still more resilient

- Business hit harder than leisure

- Investment stalled

- Exchange ratekey element

- Good results in North Africa
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Survey to Memberfkesponse to the Crisis

' | ' |

Airport taxes (e.g. - Special credit faclilities fo
Bahamas, Thailand) Industry (Portugal, Thalla

Visa fee exemptions ATz

(Thailand) - Support for external
Suspension or decreasq Porrowing (India)

of taxes In restaurants

- Most monetary policies are
(Macao, France)

horizontal (SN}
Reduction of tourism V4
(Vietham)
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Survey to Memberfkesponse to the Crisis

L |

- Regular consultation meetings (e.g. Costa Rica)

- Airlines on keeping/expanding capacity (e.g. Egypt,
- TOs on valwedded packages (e.g. Macao (China), C

- Hardselling in source markets (e.g. Portugal, Egypt)
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Response to the Crisis

B

- More money (e.g. Portugal, Croatia, Tunisia, Lithuania, Thail2
China)

- Focus on regional/nearby markets (e.g. Hungary, Bahamas)
- Domestic Tourism Campaigns (e.g. Portugal, Italy, Netherlanc
Morocco, Hungary, Germany, Canada, China, Thailand, Indo

- Special Marketing (e.g. Visit India 2009, Visit Indonesia Year)
- Support to trade participation in trade fairs (e.g. India, Macao
- Financial incentives for events (Hong Kong (China))

- Focus on VFR (Cambodia)
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