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Thank the People and 

Government of China, the 

UNWTO, PATA and all the other 

sponsors, organisers and 

supporters for having me here 

today



This is the end of the first decade of 

the 21st century. 

It has been affected by one crisis after 

another. 

This is not what is supposed to have 

happened



Decade began with a man-made 

geopolitical crisis (9-11) and is 

ending with another man-made crisis 

(financial & economic crisis) 

In between, many other crises: 

Oil price increases, terrorism, SARS, 

bird flu, tsunamis, earthquakes, 

hurricanes, typhoons



A long term environmental crisis 

is looming (climate change). 

The present financial crisis is just 

a lull before another storm.



Every crisis affects the poor first. 

I covered the 1997 crisis in Thailand, 

the first financial and economic crisis 

this region has faced. 

I saw investors and financiers 

become noodle-vendors overnight



Families get devastated. 

Society gets ripped apart. 

Other kinds of problems emerge like 

crime, alcoholism, suicides and 

domestic violence



Amongst companies, SMEs are the 

first to be hit.

That includes travel & tourism SMEs. 

Every new crisis confronts them with 

ever more pressing survival issues. 



They cannot grow, leave aside thrive, 

in an atmosphere of continued 

ñexternal shocksò and ceaseless 

turbulence. 

First phase of growth over the years 

has been directed at the big 

companies. 

The second phase of growth needs 

to focus on the small companies. 



Guilin a perfect place to embark upon this 

new direction because it is a perfect 

match

By Chinese standards, Guilin would be 

described as a small and medium sized 

city



Have done two studies on the impact of 

the crisis on SMEs 

1) ñStrengthening Small and Medium 

Sized Enterprises in the 

Asia-Pacific Travel & Tourism Industryò

(2008)

2) ñSurvival at Stake for Small & Medium 

Sized Enterprises in Asia Pacific Travel & 

Tourismò (2009)


