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Recent Trends & Developments
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Key Economic Indicators China F [E EE £ 5r 5%
China’s Economy Defying The Worldwide Economic Downturn
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China: GDP Development 2001 - 2012 Forecast
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China Tourism Market &
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A Tale of Two Visitors g i 2ik N IR #
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China Star-rated Hotel Supply
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Strong Supply Pipeline 5 £h Fr 4R NV X 2%

China: Star-rated Supply Development 1995 — 2009 Forecast
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Hotel Trading Performance YTD Sept 2009
5 2275 RIS M -BRE 20094F9 H

Severe trading downturn in Asia’s pnmary markets, notably at the high-end
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China’s Regional Markets 3 H X 1,11 % 2 #r
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China’s Regional MarketsF
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GDP Characteristics & A A= 7= SUEEF A5

China Provinces: GDP per Capita 2007 & 2008
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Tourism Trends JiE &3

China Key Cities: Tourism Trends 2007 & 2008 China Key Cities: Average Tourist Receipts 2007 & 2008
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China Key Cities: Future Supply Trends 2010 Onwards*
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* Including Internationally Branded 4-star hotels and above
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China Key Cities: Room Rate Levels 2007 & 2008 China Key Cities: RevPAR Development 2007 & 2008
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What we know....... TATEH. o o o

e China has 1.3 billion in population

i E A 13N

 China’s GDP growth for the last three quarters reached 8.9% and Is
heading for 8.4% for the year
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 China’s RMB 4 trillion economic stimulus package
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- Infrastructure development A% il 2 ¥
- Bank lending 4RA4T {13
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What we know....... TS5 o o o

« China real estate market prices are increasing — record-high
property and land sales
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* China real estate market is seeing significant changes
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e China’s urbanization is well under way
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What we know...... AT 5o o o o

« Many cities are building / expanding convention facilities and targeting
MICE
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* Local government is developing leisure resources
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* Hotel is favored as an asset type, but not so as an investment
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What we know.....

* International hotel management companies are aggressively
expanding in China
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* The variety of hospitality products is increasing
(Y R it I IR Y=t

 Mainlanders traveling within and outside of China are increasing
PN i L DA 9 R S 5 4
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Observations FA 1110 %<

» Economic recovery - Was there a downturn?
2255 [AIg — th E 25w Il Mg

e China’s economic fundamentals — How sound Is It?
P E 2GR EEA - SRR T ?

e Headline events — friends or foe?
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 Growth for the business of growth
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 Government stimulus — short and long term impact
YN G SR RIR S A1

e Competition
534

 Too much too soon?

 Market-driven versus planned — the fundament shift
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Contact Details Bt & 753\

Jones Lang LaSalle Hotels Jones Lang LaSalle Hotels
Beijing Office Shanghai Office
4/F, West Wing Office, China World Trade Center, | 25/F, Tower 2, Plaza 66, 1366 Nanjing Road W
1 Jianguomenwai Avenue, Beijing, 100004, PRC Jing An District, Shanghai 200040, PRC

Tel: (86) 10 5922 1352 Tel: (86) 21 6133 5369
Fax: (86) 10 6505 0298 Fax: (86) 21 6288 2246
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| 57 PUAk4 24082, 100004 M%) 375210258, 200040
Tel: (86) 10 5922 1352 Tel: (86) 21 6133 5369
Fax: (86) 10 6505 0298 Fax: (86) 21 6288 2246

This publication is the sole property of Jones Lang LaSalle Hotels, and must not be copied, reproduced or transmitted in any form or by any means, either in whole or in part, without the prior written consent of Jones
Lang LaSalle Hotels. The information contained in this publication has been obtained from sources generally regarded to be reliable. However, no representation is made, or warranty given, in respect of the

accuracy of this information. We would like to be informed of any inaccuracies so that we may correct them. Jones Lang LaSalle Hotels does not accept any liability in negligence or otherwise for any loss or
damage suffered by any party resulting from reliance on this publication.
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Terms and Conditions of Use

This presentation is confidential to the recipient. No reference or any part of it may be disclosed without prior written consent of Jones Lang LaSalle Hotels.

We stress that forecasting is a problematic exercise which at best should be regarded as an indicative assessment of possibilities rather than absolute
certainties. The process of making forward projections involves assumptions in respect of a considerable number of variables which are acutely sensitive to
changing conditions, variations in any one of which may significantly affect the outcome.

This presentation has been produced solely as a general guide and does not constitute advice. Users should not rely on this report and must make their own
enquiries to verify and satisfy themselves of all aspects of information set out in this presentation. We have used and relied upon information from sources
generally regarded as authoritative and reputable, but the information obtained from these sources may not have been independently verified by Jones Lang
LaSalle Hotels.

Whilst the material in this report has been prepared in good faith and with due care, no representation or warranty is made in relation to the accuracy,
currency, completeness, suitability or otherwise of the whole or any part of the presentation. Jones Lang LaSalle Hotels, its officers, employees
subcontractors and agents shall not be liable (to the extent permitted by law) to any person for any loss, liability, damage or expense (“liability”) arising directly
or indirectly from or connected in any way with use of or reliance on this presentation.

AR TR AR R, AR S RS A o R AR RIBA T I I S B St RO s A A i R ], AN 2 Tk
(RIAEAT #4850 B3 | A 75 R N 2

A5 75 W Ao, AHDQ AP XS AR 1 5, DA A2 1M 5 22 I e P AR AR ) REME RO, AN LB (A o w2 T 1)
R S — RV I, I B A A AR AT A AN AR UK, IFREAEAR R R F M T 45 2R

Aty AN — eEdE g, IEAR R A B AN AR ZAR T, 10 T B2 AR P R PTAT A5 B8 B Al Ao B O AT
FATTIT AL U A5 SRR A RATBUREAN R 72, B R A A5 B RT REAR e A 1A T 98 )5 S AT AT

VG BAI TR AP, AOHERS Tl N, (HBATDE IR 1 a5 sAT AT o0 (RAERATE . IR, St otk sl Ab Ty
AR R BUORIE . APRIATI R, SRS IS L, R ARHEE (FEVAH VR IIVE I D) ARSRAR AT i 340 A st
A P LR B R R R AR T . D BB CotED

{

( JONES LANG
LASALLE HOTELS

JiE

24




